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an Hai Culture & Media Pty Ltd is Australia’s most

influential Chinese language multi-platform media

group and host of high-end Chinese cultural exchange
projects in Australia. Nan Hai founded and owns multiple media
platforms - including print media, social media, micro-blogging
platforms, video broadcasting channels, as well as the “541 Art
Space” centre for contemporary art. The company consists of a
strong team of event planners, as well as experienced design and
video production teams.

Since its inception, Nan Hai has strongly and successfully carried
out its ideology of “Chinese Insight, Global Vision” , the concept of
working with the Australian Chinese community to actively
interact with mainstream Australian culture and society. Nan Hai
has also developed a new media multi-platform model to provide
full branding services for clients. In the meantime, Nan Hai has
produced various influential high-profile events amongst the
Chinese community to create an interactive platform for cultural
exchange activities in Australia.

In today’s Internet era, Nan Hai has developed the perfect combi-
nation of new media and traditional media platforms, with the
integration of innovative media resources that is targeted at the
local Australian community.
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“DIA FRAMEWO
DEVELOPMENT
TIMELINE

2013

“WESYDNEY” official WeChat account &
website were published online. It was a
success of the “New Media” Internet brand

and model.
“WERMEARSRERAITFPMIGER L4,

FRINiH K “ EEXR + FisR” migEzo
May. 2012
[ |

WESYDNEY

Nan Hai Culture & Media acquired
Chinese magazine CITYWALKER.
FFIARSLZE (443 CITYWALKER )

)

2016

“Australia Chinese TV” online video channel was
officially published. Nan Hai Culture & Media’s
Chinese language media framework was finally

2011

. . . completed.
Nan Hai Culture & Media (Australia) Pty Ltd
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was founded in Sydney, Australia. TV MEMMRBER L&, BBEEREEES
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Jan. 2012

Nan Hai Culture & Media published the first issue
of CITYWEEKLY.
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CULTURAL EVENTS —
DEVELOPMENT
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“Beauty of Tibet”, Painting and
Photography Exhibition
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2013 2013-2014 2015

Nan Hai produces high-quality cultural activities to promote cultur- SR 20 1N ﬂcqz c BRHE \ o EPi.’é%Uc'jtf
al exchanges between Australia and China. It makes positive contri- REEERERER AAIEER Cultural China Famous Forum REAFZFEREE" RNELR
butions to Australia’s cultural diversity, and has successfully held “Sydney 24 Hours - Through - ‘1 _Talentg;'zzzet:_‘;r';tral LGanld
large-scale events for several years such as “Culture of China, Chinese Eyes”, Large-scale . pe B
Festival of Spring”, “Chinese New Year Lantern Festival”, “Chinese Photograph Exhibition

Cultural Land - Talented Youth Troupe Gala”, “Sydney 24 Hours" . F
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SINCE

2011
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“Culture of China, Festival of Spring”

- Overseas Spring Festival Gala

2016

“RUB B NRIRER A ZR
BANTEXIES

Pheonix TV “Miss Chinese
Cosmos Pageant”

“BRRAS AT "
RYNEFERERENS
“Lang Lang and His City” ,

(Australia Region)
Global Promotion Event

of Shen Zhen
SINCE 20 1 6
201 5 ERZREIR i1
EleTmEd
REHREHRENS “Warrior Women of Yang” ,

Chinese New Year Peking Opera Performance

Lantern Festival in Sydney
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CITYWEEKLY
(It BT

CITYWEEKLY is a comprehensive and refined Sydney weekly magazine . Collab-
orating with China News Service, and specifying to the Australian Chinese
community in Sydney, the publication covers news, art, culture and lifestyle. The

total circulation has reached 8,000 per week, and covered the entire Sydney.
(AT ) ReEAMMMmXERVAFBREERDXATIRG, SHEHMEDHERZR
BT, VR FENEAMK , BOREEME. 25 ZAT RN ERART . BALT
£ 8,000 fft, MEENEFRMEK o

FTASEY, EMBERFE? | EMELXERASE | RiEREEK | +oHEER LS

y

NI

¢}

QUALITY READING i35, 514m/ER
FOR THE METROPOLITAN

CHINESE DIPLOMACY

AEIIX

»

L QUP SRR Y S o

SRR TR
81 ERARRe

BleehutE#NER LIVING GUIDE

BB SEE | NAN HAI CULTURE & MEDIA

: D i
BT CULTURE
WM E A EERTH

SYDNEY’S COMPREHENSIVE
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CITYWALKER
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CITYWALKER, a popular monthly Chinese magazine, covers a variety of content
including news, culture and entertainment to Sydney’s Chinese youth. The total
circulation has reached 15,000 - 20,000 per month, and covered the entire
Sydney.
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WESYDNEY
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“WESYDNEY” is a combination of an official WeChat
account, and a lifestyle information website.

“HER” WIEARFERBAKREIF ML ZEEREEREE
A9 “EBXR + FRRE “Sakdo

WeSydney

WeSydney aims at providing localised and authentic news
and lifestyle guide for Australian Chinese readers. With its
lifestyle information website, WeSydney has become
Sydney’s most popular and influential new media brand.
In 2016, WeSydney Wechat has reached over 250,000
subscribers, with daily average views 80,000. Maxiumum
news views reached 5,000,000.
HMERHEARSIHLRFER RN ENIRHRFHRRAER
MEBRFEREMN, ARHRFEE. LEAM, B2 llsEx
Mo RIFTIRIA mhEe BLE20165F, IS 221X25T0, B HEHEEAIR
EFEEEA8H, REIZTRHERSHIEEX5005.

WECHAT FOLLOWERS

250,000
DAILY AVERAGE VIEWS
80,000

MAXIMUM NEWS VIEWS

WESYDNEY WEBSITE
7% e M 3
O wwwwesydney.com.au

WeSydney Website, as a leading media platform serving
Australian Chinese communities with full coverage of
news and daily life information that covers Australia news,
eudcation, real estate, travle, food etc. The click through
rate reaches 200,000/month.
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200,000/monTH
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AUSTRALIA CHINESE TV
- ONLINE VIDEO CHANNEL

CERTV MEZMMFE

Australia Chinese TV is a network TV channel, distributing the most relevant and
happening content of every single detail of Sydney's daily life. Its distinctive programs
give Australia Chinese TV a very refreshing definition in Australia's Chinese media,
covering news, news comments, documentaries, life styles, education, real estate and
so many more. With well dedicated attitude, Australia Chinese TV's professional produc-
tion team is aiming at creating a dominant network TV brand in Sydney metropolitan
area, which has its own voice in Australia Chinese speaking communities.
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VIEWERS
10,000,000
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FUN IN AUSTRALIA
& PEOPLE IN AUSTRALIA
SHEE(RAFER) &(RIA)

In 2015, Nan Hai released two original content shows Fun In
Australia - a food and travel show, and People In Australia -
both have been widely popular. The accumulated viewers of

these programs have reached 10,000,000.
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® VOGUE AUSTRALIAN

CHINESE EDITION
(VOGUE ) N A 3T ik

® VOGUE LIVING AUSTRALIA

CHINESE EDITION
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® MCGRATH AUSTRALIA

®

CHINESE EDITION
{McGrath ) ;B M A S b

QANTAS
CHINESE EDITION
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Vogue Living Australia

Chinese edition
{Vogue Living ) B M & 32 AR
High quality home lifestyle
magazine
EmiREEERMN

Vogue Living is Australia’s most popular lifestyle

\

magazine. In 2015, Nan Hai worked with NewsLi-
feMedia to produce the Australian Chinese edition
of “Vogue Living” . The magazines content ranges
from interior design, home, gardening to arts.

{Vogue Living)) BN R Z MBI R EHRE. 2015

F, BB EET B SENewsLifeMedia& 1k, #11E ( Vogue
Living ) BN IR RERNBREHRE, WEERNIK
it RE BE. RS,

Vogue Australian
Chinese edition
{Vogue ) M ki
Australian Most Renowned
Fashion Magazine

UM B [ E 2

NewsLifeMedia is Australia’s most influential

I\

mainstream organisation. In 2013, Nan Hai coop-
erated with NewslLifeMedia to release the
Australian Chinese edition of the trend-setting

fashion magazine.

NewsLifeMedia@ 8 AR & B2 MM AR FEREARNA, FE
T {Vogue) ZXEZH “WHEL" WEE. 2013F, F@igE
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Qantas Chinese
edition

{Qantas ) B A S ki
Reginal Australia with
new-look magazine

MZ &It RAT, BN = BB

Qantas is the largest airline in Australia. Since

\

2016, Qantas has become the partner with Nan
Hai, and they publish Qantas Chinese edition. The
magazine content ranges from beautiful scene,
shopping and local food, to a very detailed guide
of living information in Australia.

B EREAF T RAPERNTAE), 20165Fik
S@EXUERERAGIENM, HEHI{EQantasHh ik
TS5 NBLIESR. Y. SERXEIE, APEIE
ERMBEERRFTRBEITAE.

McGrath Australia
Chinese edition
{McGrath ) 8 M= 32
Chinese customer-focused
high-end real estate magazine

UEinlEEE NS OB RE

McGrath is a well-known real estate company in Austra-

lia. Since 2013, Nan Hai has cooperated with McGrath in
producing the Chinese edition of the McGrath real
estate magazine, providing valuable first-hand informa-

tion on property markets to Chinese readers.

McGrathith7= /2 8] 2 BN R g P B E 2 =k, 52013
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Cultures of China
Festival of Spring

SR E - R E

Since the launch in 2009 by Overseas Chinese Affairs Office

ﬁ“ ‘&

of the State Council, “Culture of China - Festival of Spring” e

has become one of the most popular Chinese New Year

1. = :u.._ﬂ-‘t'?ﬂ s-.!-nfii»
- Lo e

celebration events in the countries and regions where
millions of overseas Chinese live together on five continents
during the Spring Festival. As the organiser in Australia, Nan
Hai has successfully held this performance which is known
as Overseas Spring Festival Gala, and provided a wide
platform for Chinese top artists to perform in Australia.

‘XiehE - mERE RPEESRAELH009FE LR, &
FEVHEAERAANEREARENERNBRFAROET
RE. BB ERERAR I AIRDNAG, EELSERID
BHTIAWER BINER” BELIER), MEXE. BEX.
FERK. BAESHEMRZARRIRELEZ T FFES.

PEKING OPERA -
Warrior Women of Yang

B (IR ) BREE

Presented by Nan Hai Culture & Media, the world’s leading Peking
Opera - The China national Peking Opera Company has
performed the rarely seen masterpiece Warrior Women of Yang
at Sydney’s State Theatre. A cast of over Seventy headed by
China’s top opera stars memorized audience with a thrilling

20165, APEERRRIBREOITE, MAF T EEXUERERED,
ELRRIREZARTHE. THERAGIEN (B0 FEERML
RIBTESBHAM I BHERLIATORA, NEFIRRANTFREE,
HISEPRERALRRRIE.

combination of music, song, mime, stage combat and acrobatics.
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Chinese New Year Lantern Festival
EREBEIFENS

Since the Spring Festival of 2015, Nan Hai and Australia China Economics, Trade & Culture Association (ACETCA),
have jointly organised the Chinese New Year Lantern Festival for three consecutive years. Overseas Chinese and
visitors gathered to see the large scaled lanterns and experience the live performance on stage during the few
days. The Lantern Festival received strong support from the community, and was widely covered by the Austra-
lian and chinese mainstream media. Over millions of visitors have been to this festival, and this broke the record

of the highest people flow in Darling Harbour. The Australian Prime Minister and other important figures attend-
ed this festival.
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China Cultural Park
- Delegation
of Talented Students

PEXMUARRE - MBEFTZFEHEH

China Cultural Park — Delegation of Talented Students is a cultural exchange event aimed
at the promotion of Chinese culture and heritage. An annual selection of the top
students from all over China are gathered to promote the exchange of Chinese culture
and understanding of culture around the world. Since 2012, Nan Hai has cooperated with
mainstream Sydney society and educational institutes to successfully organise the series

of performances and visits.

CHREXRRE—RFZENEE RHEBIINTRNEESIRET EXHENEITRE, 8F
EHRFARREFESMAE S 234, AER SR ITHEEL, SAEZHEBIINEVFENHEX
T BERHPEMER S EFTEDEZR. B2012EFR, BEERSFRERMSMEX
HERAE CELSFEBRHAINRUHAART ZEKEL M ER.
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“Beauty of Tibet” Painting
and Photography Exhibition
in Australia

"MERRE EARBEERR

In 2013, the “Beauty of Tibet” photography exhibition was held in Sydney and
Canberra. The exhibition showcased 280 paintings and photographs by Chinese
and foreign artists, authentically portraying the true Tibet — its natural scenery,
and cultural and religious heritage.

AR R EREFCEDORAMENPEZAEZR, T 2013 £ 6 BEERR
YA FEFE ALCRE RN E I, BB EE AL T EERHEEN M2
BRI “FEAR” EARBHERBIPINZAREMEN 280 lRE/EMBEXER, B
SERIT OB AR REUSMAXUAE A, DU ERARZAMIENERLEE.

Cultural China
Famous Forum

SACHRE - BRIFIE

“Cultural China « Famous Forum” is an important part of “Culture China” events from Overseas
Chinese Affairs Office of The State Council. Many well renowned Chinese experts and scholars have
been invited to discuss Chinese history and culture with local audiences. Since 2013, Nan Hai has
successfully held a series of lectures about “Chinese medicine culture and healthy”, “Peking Opera”
and “National Treasure”.

CEHE - BRR RTEESBRGD SXCRE " RIESPNERAE M HIE S R EMNZERS
FRBINEIREE , LU R IBIMITIBIS RS AT TR R R AR I R Z I E 2013 FRERAINX—IES],
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2016 Pheonix TV “Miss Chinese
Cosmos Pageant” (Australia Region)

\

2016 KRB\ B “Hhie/ NAIRBR AR (GEIMNEX)

In 2016, Nan Hai Culture & Media, as the Australian region’s exclusive licensee, success-
fully presented Phoenix TV's global “Miss Chinese Cosmos Pageant”. The value of the
Miss Chinese Cosmos brand has been proven through the Australia region grand finale
- beauty and public welfare, both inside and outside. It also is an elegant expression of
modern Chinese feminine beauty.

20165, B EEMEARE D “hENERIKAT" BRMNRZIRNTT, BINZT AR K
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&, WL AR LR R

BB AR | NAN HAI CULTURE & MEDIA

2016 Australia China
E-commerce Summit

2016 FREBEFIES

In 2016, Nan Hai was the exclusive presenter of 2016 Australia China E-commerce
Summit. The purpose of the summit was to pave the way for a strong relationship
between Australian brands and the Chinese market, creating a new cross-border
platform and business partnership model. The summit attracted high-level represen-
tatives from 41 renowned Australian brands. Over 5000 people attended the event.
20165, B EREIRRAN ‘HREFER" . ExEEEERNRESHEHIZNEFE
A, fIEPREEBRmINEHELEEER. BESRSITREN M REHNSERERD
&, BREBFTFEMEZ R EshEERELBE A TFARKIMREIZEI.

SYDNEY 24 HOURS -
Through Chinese eyes

BRe24NN—hEEEZRIRFHERE

In 2013, Nan Hai Culture & Media, ACETCA and Hong Kong China Tourism Press
have jointly organised “24 HOURS SYDNEY” - a large-scale Chinese cultural

exchange event. This event received support widely from NSW government,
Sydney government and Consulate-General of the People’s Republic of China in
Sydney. Then Premier and Consul General have attended and highly comment-
ed this event.
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© instagram.com/541artspace @ 541artspace.com.au Level 1/541 Kent St, Sydney, NSW 2000

© facebook.com/541artspace
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541 Art Space was founded in 2016 by Nan Hai Culture & Media, it is an
innovative art gallery which is dedicated to presenting talented
contemporary artists, whilst nurturing cross-platform collaborations
within the contemporary arts community. Complimenting and enhanc-
ing its versatile and state of the art design, 541 Art Space is located in
the very heart of Sydney City and a short walk from China Town.

Equipped with innovative, modular interior design, a generous display
area of over 500 square meters with a 100-meter exhibition hanging
system that can be customised the space is suited to an endless variety
of artistic presentation and exhibits. In just the short period of time
since the April 2016 opening, the gallery has successfully hosted a
diverse range of exhibitions from Sydney’s art community.

TMNZEARZTERRETREXUEEEABE THEIFEZ AN, F20165F4
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® [NTERACTIVE
CHINESE-AUSTRALIAN
CULTURAL PROJECTS
A AL T B B B 5f)

® EXCELLENT EVENT

PLANNING & EXECUTION
MACTE TN R KIHAT

® MULTI-PLATFORM
MEDIA BROADCAS-
TING PLATFORM

SRR ERFES
Mu.lti.—;')latfo'rm M?dia has sc?lid'iﬁed .OLfr brands .inﬂuence. Diversified ‘ AUSTRALIA'CHINA
activities will continue to assist in building the bridge between Aust
lian and Chinese relations. M E D |A EXC H A N G ES
SHEABEFR MBI, ZlEshERE) ’ AN D C O O P E RATl O N
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INTERACTIVE
CHINESE-AUSTRALIAN
CULTURAL PROJECTS

R AL TN B R B 5]

Creating opportunities and a platform for dialogue
between China and Australia, so that cultural exchanges
and mutual promotion may occur.

RERR, BBEHERREH AN TEMRNPEXHINES |3
BN, R R S B S [ R E, (R BRI E Z BRI S

MULTI-PLATFORM
MEDIA BROADCAS-
TING PLATFORM

ERIMEEFE

Building a new Chinese language broadcasting
multi-platform for businesses to reach audiences
of all ages, bringing them cultural exchange
events in Australia, as well as news, social media,
and other media.

URENEIESFERERREENS FRERNEIBREHAE
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EXCELLENT EVENT

PLANNING

& EXECUTION

> N e Bl Y —
NACE R X AT
Nan Hai will continue to plan and host large-scale
cultural exchange events to share the beauty and
charm of Chinese culture, as well as providing a plat-
form for cultural dialogue. These include, but are not
limited to — Cultures of China, Festival of Spring, and
Chinese New Year Lantern Festival.
PEFRX) . AARFT U E - WBRE" . BRPEH
FR" SRBEURE, RN ETXU R RIRPE
XALHIEE AT

ML BARIE T S 2RSS

AUSTRALIA-CHINA
MEDIA EXCHANGES

AND COOPERATION
SrE —_ ~

R ZTREE

Nan Hai will continue to nurture strong relationships with
Australian mainstream media companies, as well as devel-
op beneficial strategic cooperations, creating a formida-
ble Chinese media force in the Australian market.
BEFRSENERERATDZEPRIFEESEXR, TTRF
BRI 17 Lo88 BT, FTIEIBRAFES.
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